Summary
Introduction
Recent studies have found that rural tourism can enhance the identity of the entire country because it is strongly related to ways of life, local production, cultural celebration and heritage (Everett, Aitchison, 2008; Bole et al., 2013; Ursache, 2015) . During the visit to a destination, tourists have the opportunity to experience the amenities and attractions of the rural area and it is likely that a positive experience will influence the likelihood The main aim of this study is to point out the main differences and similarities in rural tourism among two countries based on perception of tourism workers, with objective to point out the potential benefits of rural tourism development. The authors compared these two destinations because these countries were former Yugoslavia until 1991, when Slovenia became an independent state. As former states of Yugoslavia, these two countries have many geographical, historical, and cultural similarities.
Literature review
Rural tourism is significant factor of multifunctional and sustainable rural development, which has been confirmed by numerous theoretical and empirical researches (Campbell, 1999 
Research Methodology
Modification of the original Model has been developed for the purposes of this paper and The first step in the analysis was to look at some basic descriptive statistics (arithmetic means and standard deviations) of these responses. These frequency distributions clearly indicate one important aspect of the answers given: Slovenian responders gave consistently higher ratings than the respondents from Serbia. The SPSS standard package for personal computers was used for data processing. 
Results and discussion
Comparative analysis (Table 2) Supporting factors refer to general infrastructures, quality of service, accessibility, hospitality and market ties (Dwyer, Kim, 2003) . Some of supporting factors displayed in Table 3 , show potential competitiveness while the rest display averages below 3.00. Demand factors involve destination image/perception and awareness of tourism products (Table 4 ). Survey participants determined Vojvodina's and Slovenia's overall competitiveness perception as being competitive, although only one variable averaged below 3.00 (destination image and perception in the world). Rural tourism stakeholders across the various state sectors of Slovenian and Serbian rural tourism evaluated how important these actions were to the industry's future development and their performance in respect of these actions. In recent decades, tourism development in Serbia has not attached great importance, which resulted in low competitiveness in the international market (Petrović-Ranđelović, Miletić 2012) . Rural development in Serbia has been defined as economic, social and ecological priority by the Government of the Republic of Serbia. Diversification of rural economy towards socially, economically and ecologically sustainable form aims at improving the quality of living, lowering the poverty, as well as against social and ecological degradation (Vujko, Gajić, 2014) .
These aims are directed primarily towards elimination of poverty, sustainable environment protection and global partnership development. It can be said that modest knowledge and lack of supplementary skills in rural population have been confirmed by the data according to which 97% of the rural population in Serbia failed to attend skills training programs and 54% of the rural population lacks special knowledge and skills (Petrović, 2014) . Such results are unfavorable for the total capacity and competitiveness of the labor force in rural areas (Table 1 ). Low quality of the labor force may be observed as one of the burdening factors in economic development of rural areas, since it causes low entrepreneur potential of rural population, as well as low economic interest of foreign investors (Hall 1998) .
Statistical data in rural tourism are based on estimations both for capacities and turnover (Đukičin et al., 2014) . Since rural areas in Serbia account for 85% of the territory significant number of overnight stays realized in mountain and spa areas (Vujko, Gajć, 2014) , as well as in other tourism or non-tourism places may be recorded as the overnight stays in this tourism segment. Despite the relatively low averages of variables among supporting factors observed in Table 3 , the most competitive indicator is hospitality. Today, it is estimated that about 300 rural households with 8,000 beds offer services and realize over 150,000 overnights annually (Petrović, 2014) . This leads to a conclusion that tourism is a service oriented activity dependent upon interaction, contact and communication with visitors.
Adversely to Serbia, Slovenia raised tourism services to a higher level (Table 3 ). According to the type and content of tourism services, Slovenia legally defined three types of tourism farms (rural households): open door farms, tourist farms and wineries. Quality classification system is determined by one, two, three and four apples. Categorisation is performed when all the conditions for the start of a tourism farm are met. Although they can boast with guests staying for two months, the present trend indicates shorter stays. Weekends are booked throughout the year which indicates that there is no high and low season. Since 1970s (Košćak, 1998 ) Slovenian government and rural household owners have been making joint efforts to achieve this high level and become compared with France and Italy, the leaders in rural tourism industry.
Conclusion
This research may lead to the conclusion that both countries have equal percentages of rural territories, however with different levels of development. Rural population percentage is larger in Slovenia with 57%. Moreover, Slovenian population density is higher (Šprah et al., 2014) . According to mean unemployment rate in rural areas, critical situation is observed in Serbia with about 21% of the unemployed. Slovenia also leads in the number of households that offer tourism services with 600 households and over 300,000 annual overnight stays regarding Serbia with only 300 households and 150,000 annual overnight stays. Furthermore, the length of stay for tourist visiting rural areas is longer for Slovenia with 3.7 days, whereas for Serbia the number is only 2.8 days. The higher utilization of accommodation capacities is recorded for Slovenia, 70%, whereas the utilizations significantly lower, only 40%. Mean profit values per a household are higher for Slovenia (10,000 Euro) and lower in Serbia (2,500 Euro) (Šprah et al., 2014; Petrović, 2014) . The results provide strong empirical support for the inclusion of rural tourism destination attributes in studies of tourism competitiveness. far from good, although there are natural, cultural and social preconditions for its development (Todorović, Bjeljac, 2009 ). Contrary to that, developed rural tourism in Slovenia contributes not only to higher profit gain by households, but also to variety of tourism offer, preserving tradition, ethnological uniqueness (Šmid-Hribar, LedinekLozej, 2013), limiting depopulation of the villages and improving the quality of living in a village (Bole et al., 2013; Nastran, 2015) . It can be concluded that Serbia must follow Slovenia and follow her example of good practice.
